[bookmark: _GoBack]The Fashion Industry Rulebook
By
Fanning Kincaid  

NOTICE: This rulebook applies to supermodels, fashionistas, all runway and cover models and businesspeople of fashion relations.


CHAPTER 1: Modelling (Female)
Requirements: 
· Must be between 5’8” and 5’11” in height. No exceptions.
· Must be under 125lbs at ALL TIMES
· Must have a slim build and minimal curves
· Those who are of non-white descent must be able to pass with Western features (e.g – symmetrical facial features, tall nose, slim face, high cheekbones, double eyelids).

1a) All models must be able to maintain a slim figure by training with a fat-loss coach 5-10 times a week. Body fat must be kept to a minimum without gaining muscle mass. The proper measurements are as follows: Bust – 34in , Waist – 22”-26” , Hips – 33”-35”. We aim to maintain the ideal feminine figure by allowing the models to eat 400-800 calories in a day. This diet excludes fried goods, sweets and candy, carbohydrates and sugar. We perform this to discourage obesity and encourage women to be as fit as they should be.

1b) Runway models are to practice their catwalk up to 9 hours a day and wear high heels at all times during work hours. Walks must be straight and approved by the committee. Only black coffee and water are allowed for refreshments. 

1c) Appearance is key in modelling. Western features are required for high-end fashion. Italian, French and other couturiers from the Western hemisphere expect their models to have a slim face, doe eyes, tall nose, high cheekbones, etc. After all, models are to represent beauty. Models must spend all their work hours with a designated stylist and make-up artist. Make-up is not to be taken off unless off work. Those of fair skin are recommended to tan in their own time and those of darker skin tones must pass a colour scale. Anyone too dark will have to prove they are worthy to be in the fashion industry. Straight blond hair is recommended, but curly or kinky hair would have to be considered.


CHAPTER 2: Couture
People of Note:
· Donatella Versace
· Karl Lagerfeld
· Marc Jacobs
· Valentino

2a) Couturiers must be able to earn their label by sending 35 looks down a runway for both day and night fashion. These pieces would be sent down to an atelier in Paris for fittings and design. Sequins, satin, silk, pearls, etc. are used to design. The weight and shape of the clothing shall not be based on the ability of a model to walk with it.

2b) Couturiers require the highest of artistic ability. Their studies should date back to the Renaissance fashion in France to today’s modern fashion. They need to be able to pick out ideas from different cultures, such as Oriental fashion (without making the ‘look’ too Asian) with or without consent, as long as the style will go mainstream.

2c) It is highly recommended that couturiers create their dresses for a tall, slim build as all models are required to be a certain figure (see Chapter 1a). This will give the audience a proper perspective on what beauty should look like. Lengthening pieces of clothing and high heels will make a woman as tall as she should be. Making larger sizes will encourage women that being bigger is acceptable.


CHAPTER 3: Manufacturers, Businesspeople, Corporations
Top Retail Companies in North America
· Old Navy
· H&M
· Forever 21
· Nike
· Under Armour

3a) Find the best place to purchase cheap labour. Build sweatshops in places where cheap wages for long hours are acceptable. Developing countries such as Bangladesh, Vietnam, and the Philippines are recommended. Make sure to take advantage of child slavery and exploitation for a much cheaper wage and production. 

3b) Purchase materials such as fabrics, buttons and other designs from China where it can be bought for bulk at a cheap price. The colour and design are important but durability is of the least priority. Prices of clothes are brought down with less durable materials.

3c) Sell items for 80% the profit while still fooling consumers that their clothes are “super cheap”. This will allow more sales with a bigger profit. Most consumers don’t care where their clothes are made or what they’re made of. What’s important to them is the mainstream style and how fashionable they look.



  
